














FUTURE WATER TREATMENT PROJECTS

Joint venture between Dow and

ACCIONA Agua for a membrane test plant
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The plant will be in operation by 2009 and will be a top-level
centre for the future of water treatment processes.

t he Technology and R&D department of

ACCIONA Agua, through its Depart-
ment of Processes and Pilot Plants,
has designed a plant for testing FILM-
TEC 8-inch and 16-inch seawater mem-
branes for DOW. The plant will be lo-
cated at the Desalination Centre that
DOW is building at its Tarragona faci-
lity. ACCIONA Agua and DOW will be
jointly researching the operation of the
new 16-inch membranes, whose treat-
ment capacity will revolutionize sea-
water desalination in the future.
The centre will provide a top-level
global applied research facility for the
components that improve the quality
and productivity of water processing.
The aim of this pilot plant is to incre-
ase innovation in water treatment
technologies to meet the growing glo-

bal demand for drinking water. The

Research into 16-inch
membranes could be decisive for the
future of seawater desalinization

plant consists of a seawater pre-treat-

ment zone followed by a membrane
test plant comprising eight double
containers for 8-inch membranes and
four double containers for 16-inch
membranes. The plant has been de-
signed to supply up to 8o m3/h of pre-
treated seawater and is equipped to
carry out membrane tests. Part of the
membrane test plant has also been
designed to work at a pressure of 100
bar and a temperature of 60° C.

The plant is expected to go into operation
at the end of 2009 and will employ 25
technicians dedicated to developing the
technologies that will allow a sustainable
water supply on a global scale. m

The new
membrane test
plantis located at
the Dow facility in
Tarragona.

Manuel Rubio Visiers

New president
of AEDyR

Manuel Rubio Vi-
siers has been
unanimously
elected as the
new president of
the Spanish Desalination and Water
Reuse Association (AEDyR). Up until
this point he was vice-president of this
institution whose objective is to boost
research and development of desalina-
tion technologies and water recy-
cling, encourage the exchange and dis-
semination of information on these
technologies, and support and pro-
mote the establishment of standar-
dized specifications and procedures.

As the new president, his ideas and
plans for the Association are based on
a rather non-presidential style of le-
gislature, with an emphasis on the
website, turning it into a more active
and outward-looking tool. Rubio Vi-
siers, who takes over from José Anto-
nio Medina, is a board member of the
European Desalination Society (EDS)
and has been involved in various inter-
national forums such as Expo 2008.

In his professional life Visiers is the Di-
rector of ACCIONA Agua for Africa,
whose main task is to draw up projects,
especially those relating to desalina-
tion, for the African continent.

AN ESSENTIAL EVENT

ACCIONA Agua
sponsors AMTA

ACCIONA Agua was the sponsor of
the AMTA 2009 Conference (American
Membrane Technology Association).

In July, ACCIONA Agua was the sponsor of the AMTA
2009 Conference (American Membrane Technology
Association) held in Naples, Florida (USA). This annual
conference is organised by the leading association of des-
alination companies in the USA and plays host to sector
professionals, municipal water agencies, membrane
manufacturers, engineers, consultants and companies in-
volved in desalination from all over the world. A trade fair
was held at the same time where desalination companies
and membrane suppliers had their stands.

Enric Palacios, the Manager of the Selection Processes and
Pilot Plants department, gave a speech on the “Integra-
ted pre-treatment system to separate floccules by coagu-
lation-flocculation and submerged membranes, for use
in water desalination and recycling”. Guilllermo Hijds,
the Project Coordinator and Process Designer, took part

in the trade fair with a poster on the desalination plant

in Tampa Bay.m
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Example of
membrane racks
inthe
desalination
plantin javea
(Alicante).
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AT THE FOREFRONT OF WINE TOURISM

Vifia Mayor unveils
its best-kept secret

New guided tours offer visitors an up-close look at the
world of wine in a fun, educational and evocative way.

m

agic is Time and Memory, and now we
have the opportunity to discover it in the
new guided tours at Bodegas y Vifiedos
Vifia Mayor. What is the process that
turns grapes into wine? How does the ma-
gical transformation from vineyard to the
final product in all its variations occur?
The introduction of wine tourism at Bo-
degas Vifia Mayor has a very clear objec-
tive: to convey an image of quality, inno-
vation and assurance associated with the

Vifia Mayor brand to visitors.

The introduction of wine tourism has the clear

objective of conveying an image of

quality, innovation and assurance associated

with the Vifia Mayor brand to visitors

3 0 summer/08

The design of the tours covers at least
three vital elements: information on
the world of wine, as visitors always like
learning something new; they have to be
entertaining as they are a leisure activity;
and a focus on that differentiating factor,
as tourists frequently visit more than one
bodega on their travels.

To develop this ambitious project we
were fortunate to have the experience and
know-how of General de Produccionesy
Disefio (GPD), in terms of both the design
and production of a journey that offers the
visitor a comprehensive overview of
every stage of the winemaking process.
This new tour concept, featuring innova-
tive and all-embracing staging, has made
Bodegas y Vifiedos Vifia Mayor a bench-
mark in wine tourism.

Lasting around an hour, the journey

starts in the winemaking areas where vi-

BODEGAS
Y VINEDOS
VINA MAYOR

-> Location:

Ctra. Valladolid-
Soria, Km 325,6.
47350, Quintanilla
de Onésimo
Valladolid

-> Please callin
advance to arrange
atour:

650 451733

983 680 461

(Ms. Gema Garcia)

-> See special
prices for ACCIONA
staff.

sitors have the opportunity to look clo-
sely at the whole initial processing of the
grapes, from their manual harvesting
and selection through to their transfor-
mation into the first musts, using the
most advanced technology for optimal
quality control. From there, the visit gra-
dually takes on a more sensorial quality,
which propitiates an understanding of
the true miracle that the creation of
wine represents.

The stunning wine ageing facility, with
some 8,000 casks of the finest French
and American oak, conveys a warm and
cosy ambience thanks to the effect of
thoughtful lighting and inspiring music
created especially for this space. This is
where we find a unique audiovisual pre-
sentation which sums up the key factors
involved in making quality wines in the

form of a giant kaleidoscope.

There is another spectacular effect in
the bottle ageing room where tenuous be-
ams of light play on columns of bottles for
a stunning visual impact. The cork and
stave facility is a little gem with a tremen-
dously well-staged concept where visitors
are given a very unique insight into the
importance of these noble materials.

Finally, the ‘Calado de Secreto’, the ageing
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During their tour of the
bodega, visitors enjoy a
unique experience thanks to
the variety of stunning
audiovisual presentations.

facility for the bodega’s finest wine, fea-
tures an audiovisual presentation that
magically and completely transforms
the space before the visitors’ eyes. This is
where the true secret of Bodegas y Vifie-
dos Vifia Mayor is unveiled: the combina-
tion of tradition, technology and the ins-
pired skill of its oenologists.

With this new venture, Hijos de Antonio
Barceld has set itself a major challenge:
bringing the universe of its products
closer to everyone who wants to experien-
ce something unique. The primary objec-
tive of Bodegas y Vifiedos Vifia Mayor is
to imbue its wine tours with an educatio-
nal aspect. It also organises wine tasting
courses, explanatory tours of the winema-
king process, and rents its rooms out for
company functions. m

summer/08 3 1



PRESENTATION OF THE 2007 REPORT

Specific sustainability
strategies outside Spain

A firm commitment to sustainability and corporate responsibility
is reflected in the Sustainability Report 2007.

d

Last year ACCIONA was
included in the Dow Jones
Sustainability Index and
became one of the Global
100 Most Sustainable
Corporations in the World

International references

Sustainable development is
fundamental to ACCIONA's
philosophy, driving the
company to play a leading
role in changing the
economic model. The merger
with Endesa is another
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contributory factor.
ACCIONA's capacity for
leadership in sustainability
was recognised last year with
its inclusion, as a world
leader in its sector, in the
Dow Jones Sustainability

CCIONA has just announced the forth-
coming implementation of specific sus-
tainability strategies outside Spain. It
has selected six key countries for this pro-
cess: the United States, Canada, Mexico,
Chile, Brazil and Poland. As a first step, du-
ring 2007 ACCIONA analysed and iden-
tified the social and environmental agendas
of these countries. This market research
included identifying the expectations of
different stakeholders with regard to the

the World.

Index, and by joining the
ranks of the Global 100 Most
Sustainable Corporations in

The Sustainability Report
2007, audited externally by
KPMG, uses the GRI G3

company’s activities, focusing on three es-
sential aspects of sustainable develop-
ment: infrastructures, energy and water.
These are some of the main conclusions
drawn from ACCIONA's Sustainability Re-
port 2007. Going above and beyond the
Spanish framework in this field reflects
the progressive internationalization of
ACCIONA which now has a presence in
over 30 countries.

According to a recent investigation by the

Guide for defining contents
and also meets AA1000
AccountAbility standards
when it comes to aligning the
information provided with
the expectations and
concerns of its stakeholders.

ACCIONA's business
activities have saved
society from a net emission
of 4.77 million tonnes of
CO, into the atmosphere,
20% more than in 2006

Global Reporting Initiative (GRI) on the
perception of readers of sustainability re-
ports all over the world, the three key as-
pects required for these reports to be
classified as ‘good’ are the ability to asso-
ciate sustainability strategies with the
company’s global strategies; the demon-
strable and measurable commitment of
companies to sustainability; and the

transference of these kinds of policies to

their local markets. Having now broad-
ened its field of action to include the six
countries mentioned above, and with
the structure of the sections in the Report,
ACCIONA feels it has met these three pa-
rameters.

The implementation of the company’s
sustainability policy, adapted to the
requirements of each country, will entail
addressing challenges that are already a
fact in Spain: how to steer the transition
towards a low-carbon economy, which has
led ACCIONA to prevent CO2 emissions
thanks to its activities.

With its Energy Efficiency Plan 2007-2009,
ACCIONA aims to intensify its results in
this area. In this respect it has an Environ-
mental Efficiency Plan which aims to re-
duce CO2 emissions and increase the

awareness of the company’s staff. m
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Cristina Garcia Rodero
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for remembrance

Photos

She took her first photo at the age
of 11; at 16, she bought herself a ca-
mera. Since then, Cristina Garcia
Rodero’s life story is measured in
photos. She has been behind the lens
for more than 30 years, and always
with the same idea in mind: "People,
their roots and their culture". A gra-
duate in Fine Arts from the Complu-
tense University of Madrid, she was
the first Spanish woman to work for
the Magnum photojournalism
agency.

Garcia Rodero has combined her
creative output with teaching and
contributions to various publica-
tions. She has had numerous exhibi-
tions and her work can be found in
museums all over the world.
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UPDATED CONTENT AND DESIGN

ACCIONA launches its new corporate
website with an innovative design

ACCIONA launches a new website created in line with AA accessibility standards, featuring an innovative

design and with a definite international outlook to reflect the company’s corporate strategy.

d

s part of ACCIONA’s commitment to sus-
tainable development, accessibility was
one of the company’s priorities when it
came to redesigning the corporate web-
site so it could reach everyone with any
kind of physical, visual, auditory or cog-
nitive disability.

Acciona.com originated with a definite
international outlook and includes,
among other initiatives, a specific area

featuring the most important internatio-
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nal projects in every business sector. The
website also has an English version writ-
ten by British staff. The identity of the re-
cently-launched website is also characte-
rised by its fresh, clean design and the use
of attractive, dynamic images which, to-
gether with clear and concise messages,
define the company’s strategic lines.

The site enshrines ACCIONA's strategic
positioning on sustainable development,
whichisreflected on the homepage - show-
ing the CO2 that ACCIONA has saved
using renewable energies - as well as in
other sections. The Corporate Responsi-
bility section has been enlarged to high-
light the important tasks that the com-
pany has undertaken in this respect. The
contents are much clearer and more un-
derstandable, and the structure allows
quick and easy access to information. m

@ information: www.acciona.com

Interacciona Planet kicks off

From now on, all ACCIONA employees can exchange and share their experiences in
person. A place where experiences and photos, whether on big journeys or short trips
anywhere in the world, are welcome; where recommendations from colleagues will

make really fascinating reading.

Anyone can contribute to the blog content using their own personal writing style. A
whole page or just ten lines could be enough to highlight the absolute ‘must sees’ and
the things that are not quite so essential to see or do. All you need to do to publish
your comments and photos is follow a few simple steps.

TRAINING FORTH

E MANAGERS OF THE FUTURE

The MBA
combines
classroom and
online
learning.

First edition of the Executive MBA ACCIONA

The MBA trains and develops managers, offering an integral overview
of the company’s different divisions and fostering a spirit of teamwork.

O

n July 11th the first edition of Execu-
tive MBA ACCIONA course for 2007-
2008 came to a close, a training course
forming part of the Corporate Univer-
sity and given by the EOI Business
School in Madrid. The closing cere-
mony was attended by ACCIONA’s
chairman José Manuel Entrecanales,
who handed out the diplomas. The
chairman congratulated the 30 com-
pany executives who have successfully
completed the MBA and obtained their
postgraduate qualification. He also em-
phasised how fortunate the company is
to have these professionals, who have
put in so much extra effort to improve

their qualifications and thus contri-
bute more effectively to ACCIONA’s
joint project. "You are the key to the fu-
ture of our company”, he said.
ACCIONA'’s chairman was accompanied
by Carmen Becerril, the General Manager
of Corporate Resources; Luis Diaz Marcos,
the General Manager of EOI, and Paloma
Gomez-Martelo, the Director of Online
Programmes at EOL The second course is
already underway, having started in April
this year, on which another 28 junior ma-
nagers and executives are enrolled.

The pre-selection process for the next
course, which starts in 2009, will com-

mence in October. m
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